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1. Program description:
A local cross-cutting program to support all sectors; Residential, Non-Residential, New-Construction and Third Party Programs, created to increase customer understanding of Southern California Gas Company’s (SoCalGas) energy efficiency portfolio and make adoption of energy efficiency measures and practices easier.

2. Administrative activities:
Routine monthly administrative activities could include, but are not limited to, the following activities:  Project tracking and review of prospective projects, coordination, contract management, responding to customer inquiries and concerns, planning of future marketing events, and managing of program budgets and expenditures. 
3. Marketing activities:
· Delivery Channel Innovations coordinated the 3rd Annual Southern California Gas Company’s Energy Efficiency Expo on April 29th at the Energy Resource Center in Downey. 

· Over 300 of the largest SoCalGas business customers attended the event  

· CPUC Commissioner Timothy Alan Simon delivered an Energy Efficiency keynote speech

· Sempra Utilities Debra L. Reed, President & CEO delivered the welcoming speech and handed out SoCalGas Energy Efficiency Awards to 8 of the largest energy savings projects in 2007

· L.A. County Economic Development Corporation's Jack Kyser delivered a breakout session on the regions economy and energy - one of five breakout sessions

· Coordinated additional break out sessions including a representative from the California Air Resources Board discussing AB32
· During the second quarter of 2008, SoCalGas continued to create information and outreach materials to promote the benefits of natural gas energy efficiency to residential and business customers.  
· The website promoted the Residential Instant Rebates, summer energy efficiency tips, C&I Energy Audits, C&I Rebates and Incentives.

· In addition, to the over 22 press releases, advertorials, articles and media clips on The Gas Company’s energy efficiency programs were placed and tracked.  Energy efficiency media activity included:

· A Reuters.com article advertising the SoCalGas Energy Efficiency Expo 
· A piece in Industry Weekly on the benefits of insulation
· An article on energy efficienct equipment in Appartment Owners Association Magazine
· An article in American Association of School Administrators Daily News
· A release picked up by California School Business News
· Welcome Letters promoting energy efficiency programs were sent to 612 new C&I customers in the fourth quarter.  
4. Direct implementation activities:
· Through Delivery Channel Innovation, The Gas Company participated in 53 community events targeting residential customers, and 14 business events during the second quarter. At these events, 132,626 residential energy efficiency brochures, and 46,931 business energy efficiency brochures were distributed to customers.  In addition, 287 email opt-ins were collected from business customers and 1,869 residential opt-ins were collected so that we can follow-up with customers over time with energy efficiency messages via email.

· Work in conjunction with Public Affairs in promoting energy efficiency at 11 separate events including, the Bicycle Classic in Redlands; the Lancaster MS Walk; the Fit & Fun Challenge at the Warner Center; the Earth Day Diamond Stadium event promoting residential energy efficiency, rebates and EE tips.

· Promoted residential energy efficiency at 53 events. The information provided included EE tips, rebates, safety and the Home Energy Efficiency Survey (HEES). Many of the outreach events included Earth Day related activities in April. Some of these events included the South L.A. Earth Day Festival, the Central Basin Earth Day event, the earth Day festival at the Los Angeles Zoo and the So Cal Builders Expo. Approximately 125,000 people were scheduled to attended these events.  .
· Promoted residential/business energy efficiency, EE tips, rebates, and safety at minority (hard-to-reach) outreach events including: 
· Visalia Earth Day event 4/19 (2,000 attendees)

· The South L.A. Earth Day Festival (4/19 – 3000 attendees)

· The Lake Elsinore Earth Day Diamond Events (4/18 & 19 – 6000 attendees). 
5. Program performance/program status:

 FORMCHECKBOX 
  Program is on target
 FORMCHECKBOX 
  Program is exceeding expectations
 FORMCHECKBOX 
  Program is falling short of expectations
Explain:

The program is exceeding expectations and bringing more attention 
to SoCalGas’ energy efficiency programs than ever.  The “Energy Efficiency” section at www.socalgas.com/energyefficiency continues to be one of the top 20 most viewed pages on the website.  
6. Program achievements (non-resource programs only): 

Described above.
7. Changes in program emphasis, if any, from previous quarter (new program elements, less or more emphasis on a particular delivery strategy, program elements discontinued, measure discontinued, budget changes, etc.):
None.
8. Discussion of near-term plans for program over the coming months (e.g., marketing and outreach efforts that are expected to significantly increase program participation, etc.):
Continued project of reformatting foundational energy efficiency communication materials into a more ‘segment specific’ customer approach.  Program support materials and web content will be organized by customer type/industry/segment to make it more user-friendly and easy to locate.  SoCalGas plans to do more industry specific energy efficiency materials and outreach, as well as midstream and upstream marketing.  SoCalGas will test more innovative delivery channels that maximize the leverage of our growing email databases and will test purchasing segmented email databases and provide a promotional incentive to encourage those customers to opt-in to our residential and business e-newsletters.  SoCalGas will continue to explore other emerging media.
9. Changes to staffing and staff responsibilities, if any:
None
10. Changes to contracts:
None. 
11. Changes to contractors and contractor responsibilities, if any:
None.
12. Number of customer complaints received:
None.
13. Revisions to program theory and logic model, if any:
None.
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