Program Title: Statewide Residential Home Energy Efficiency Surveys Program

Program Overview: 

The Home Energy Efficiency Survey program provides customer specific energy efficiency information for single-family residential customers.  The program employs two delivery channels: Mail-In Surveys, which include targeted direct mailings, and the interactive online survey in English, which offers convenient results online to provide customers with valuable information to assist them with understanding, controlling and reducing energy use in their homes. 

Program Summary

1. Total program budget =$170,000*

Expenditures to date = $316,417
*The program budget was revised from the forecast filing in accordance w/ D.03-04-055 Attachment 1”

2. Total net demand reduction and energy savings

Not applicable for this information program

3. Total number of customers served during third quarter

	
	Mail-In Survey  
	On Line Survey
	Hard To Reach Mailing

	Program Target*
	6,000
	N/A
	3000 (50% 0f Mail In target ) 

	Actual 
	 7,694
	 271
	 50,000


*2003 targets were not set for the fourth quarter.

4. Projected and actual number of units:

Please refer to the program activity tables shown in the corresponding program workbook.

5. Total rebate 

Not applicable to this information program

Program Implementation Status 

1. Status of program delivery

In compliance with Decision 03-04-055, Statewide utilities worked jointly to launch the  Home Energy Efficiency Program following Commission approval on April 17th, 2003. 

2. Customer Enrollment 

The following sample copies of audits were sent to the Commission's Energy Division:

· Mail-in survey - English and Spanish in all four IOU service territories

· Chinese in PG&E, SoCalGas, and SCE service territories, and 

· Vietnamese in SDG&E’s service 

3. Workbook 

Please refer to informational tables shown in the program workbook for details of program expenditures and program activities

4. Training

Customer training is typically not conducted due to the nature of the program.  The energy audits are created in simplified form to help the customer’s complete an energy audit. 

5. Marketing 

Marketing for the program during the fourth quarter was primarily done through participation at community events targeting large numbers of attending customers. (Laurie, this was done through the DMPO brochure that promoted the audit program) Display panels promoting the survey program were also set up at the LA. County Fair.

The new Spanish on line interactive survey ws promoted through a customer bill insert, newspaper article and through the statewide Univision compaign which ran a Home Energy Survey, 60-second commercial during the week of November 2-9, 2003.

Additionally, the SoCalGas website, www.socalgas.com provides general program information about HEES and other programs, downloadable application forms, and audit surveys.

6. Hard to Reach

IOU’s will work within the Commissions definition of hard to reach customers as defined in the October 2001 Energy Efficiency Policy Manual,
 to actively target one or more of the customer segments for mailing.  In compliance with D. 03-04-055, at least 50% of the following utility mail-in survey targets as defined by the Commission, will be sent to Hard To Reach customers: 

	Utility
	2003 Mail In survey targets
	Hard To Reach mailings in fourth quarter

	PG&E
	29,000
	14,500

	SCE
	18,000
	9000

	SCG
	6,000
	 50,000 

	SDGE
	8,000
	 35,000


Program Accomplishments

Statewide Fourth Quarter Accomplishments 

· Launched the statewide Spanish Online Interactive Survey.  With the addition of the Spanish survey, the program has expanded its audience potential to include a larger segment of California’s diverse population.  According to the 2000 Census Report, 32.4% of Californians are of Hispanic decent compared to 12.5% nationwide.  These customers who in the past have not had the tools necessary to participate in this type of program, will now have the ability to benefit equally.

· The English on line Interactive survey software was upgraded, corresponding with the new Spanish on line survey.

·  Released a statewide joint news release for the Spanish language HEES program, in conjunction with UniVision.  The statewide campaign, which included60-second ads, which ran Nov 2 through Nov 9, 2003.the  HEES communications piece were updated,  the customer database was identified,  the coordination efforts with the mail center were finalized and 50,000 HTR customers were mailed the HEES package.

Program Challenges

None

Customer Disputes 

None 

Compliance Items

The following list itemizes the various regulatory compliance items issued by the California Public Utilities Commission directly relating to this program.

D. 03-04-055, Ordering Paragraph 3 states: 
No party shall delay program commencement or preparation pending submission of or Commission action on these plans.

Response:

Program commencement and preparation were not delayed pending submission of or Commission action on these plans. 

D. 03-04-055, Ordering Paragraph 6 states: 

The utilities shall work together to market their statewide programs.  To the extent the utilities offer the same programs, they shall advertise them together.  Program Implementation Plans and quarterly reports shall describe utility efforts to coordinate programs.  Utilities shall focus all PGC-funded marketing for programs in this decision on energy efficiency messages.

Response:  

SDG&E will work together with other utilities to market their statewide programs.  To the extent SDG&E offers the same programs SDG&E will advertise them together with the other utilities.  SDG&E’s Program Implementation Plans and quarterly reports describe utility efforts to coordinate programs.  Utilities shall focus all PGC-funded marketing for programs in this decision on energy efficiency messages.

Decision 02-03-056, states 

50% of all mailed statewide residential Home Energy Efficiency Surveys shall be sent to hard to reach customers.  IOU’s shall develop and make available a Spanish language version of the survey and a version in the most prevalent Asian language in the IOU’s territory for both mailing and web posting within two months of the launch of their survey programs.

Response: 

IOU’s actively targeted hard to reach customers via direct mailing efforts, based on each IOU’s unique marketing strategy.  For SDG&E this occurred in early fall 2002.  IOU’s met the Commission’s mandate for having Spanish and Asian language version surveys available for mailing and web posting within two months of the programs launch date, or June 1, 2002. 
Decision 03-04-055, states:

We require each ( IOU ) to provide mailed and online surveys in Spanish.  The IOUs should continue to send 50% of mail-in surveys to hard to reach customers.

Response: 

IOU’s continue to work jointly to implement the Commissions mandate of a Spanish version interactive online survey.  IOU’s are targeting the third quarter 2003, for the addition of this component.  IOU’s continue to send at least 50% of mailed surveys to Hard To Reach customers.  

� Residential Hard-to-Reach: Those customers who do not have easy access to program information or generally do not participate in energy efficiency programs due to a language, income, housing type, geographic, or home ownership (split incentives) barrier.  These barriers are defined as:


Language – Primary language spoken is other than English, and/or


Income – Those customers who fall into the moderate income level (income levels less than 400% of federal poverty guidelines), and/or


Housing Type – Multi-Family and Mobile Home Tenants, and/or


Geographic – Residents of areas other than the San Francisco Bay Area, San Diego area, Los Angeles Basin or Sacramento, and/or


 Homeownership – Renters





