2004 - 2005 CPUC Energy Efficiency Programs
Monthly Report Narrative

	Implementer Name:
	Southern California Gas Co

	Program Name:
	Bakersfield/Kern Energy Watch  1350-04

	IOU Service Area:
	SCG

	Program Number:
	1230-04

	Program Type:
	IOU Partnership Program

	Month
	July-05


1. Program Status

Pacific Gas and Electric Company (PG&E), Southern California Edison (SCE), Southern California Gas Company (SoCalGas), the City of Bakersfield (City), the County of Kern (County), and Staples/Hutchinson and Associates, Inc. (Staples/Hutchinson) entered into a partnership to reduce energy use by providing energy efficiency information and direct installation of energy efficient equipment to the City and County’s local community.

Specifically, this partnership will offer direct install services to hard-to-reach customers, home buyers, and small businesses; free energy audits to both residential and nonresidential hard-to-reach customers; marketing and outreach to encourage participation in statewide energy efficiency programs; municipal building energy efficiency retrofits; support for codes and standards enforcement; and local training seminars for residential contractors as well as design/build firms and engineers and architects working on commercial properties.  

1.1. Insert a table that shows the following:

1.1.1. Comparison of budget, current month’s expenditures, cumulative expenditures, commitments, and remaining budget in the four categories (admin, marketing, direct implementation, EM&V) 

	Budget and Expenditures 
	Budget
	Jul-05
	% of Bdgt
	Cumulative
	% of Bdgt
	Committed
	% of Bdgt
	Cumulative & Committed
	% of Bdgt
	Unspent

	Total
	$500,000
	-$59
	0%
	$1,632
	0%
	 
	 
	$1,632
	0%
	$498,368

	Admin
	$60,100
	-$59
	0%
	$1,632
	3%
	 
	 
	$1,632
	3%
	$58,468

	Marketing
	$439,900
	 
	 
	 
	 
	 
	 
	 
	 
	$439,900

	DI
	
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 

	EM&V
	
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 

	Financing
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


Note:  There may be line items in the expenditures on Tab 1A that have no corresponding budget amount (i.e. – Budget is zero).  These expenditures were not anticipated when the original budget was developed but must be reported as actual expenditures.  

1.1.2. If applicable, comparison of energy savings goals, current month’s achievements, cumulative achievements, commitments and remainder. 

Not applicable to this program.

1.1.3. If applicable, comparison of performance goals, current month’s achievements, cumulative achievements, commitments and remainder.

1.2. Describe program activities and accomplishments during the month for each of the following types of activities: 

1.2.1. Administrative 
Administrative activities related to standard program implementation included the monthly partnership coordination meeting of all partners in Bakersfield on July 28, 2005  in Bakersfield; telephone calls, e-mails and meetings between PG&E and Staples Marketing and between PG&E and residential services vendors; telephone calls and e-mails at each utility to coordinate 2005 activities; meetings, telephone calls and e-mails between the City of Bakersfield, County of Kern and PG&E and between the County of Kern and SCE to discuss progress in municipal building retrofits; and between utilities to coordinate marketing activities.  

1.2.2. Marketing 

Staples Marketing produced three 60-second radio spots on the following topics:

•
20/20 Rebate Program

•
Appliance Recycling Program

•
IOU Websites as source for energy efficiency information

These radio spots are being submitted with the July report.

These spots ran on the radio advertising schedule that began airing in mid-July on stations KKBB, KDFO, KUZZ, KERN, KIWI and KCHJ. Total cost for the schedule was approximately $10,200. A combined 42 spots ran each day on these dates: July 18-20 and July 25-27.

At this time, Staples Marketing has been scheduled to participate in the following outreach activities:

Kern County Fair

Kern County Fairgrounds

September 21-October 2, 2005

Bakersfield Fall Home Show

Kern County Fairgrounds - Booth #269

October 21-23, 2005

1.2.3. Direct Implementation 
During July, the Education and Training component of the Bakersfield & Kern County Energy Watch program had no training or education efforts to report.  The absence of any scheduled sessions was a conscious decision based on past findings.  Historically July and August have been difficult months to successfully promote workshops largely due to vacations and hot valley weather.  There are no sessions scheduled for August at this time.

Although the Energy Watch has met its education and training goals, we continue to explore the need for additional seminars and workshops.  PG&E is continuing to work with So Cal Gas to offer a Electric Safety and Energy Efficiency seminar in the early fall.

1.2.3.1. For Audits and Site Surveys  - Not applicable for SCG

1.2.3.2. For Direct Installations, Rebates, Equipment Maintenance and Optimization  -  Not applicable for SCG.

1.2.3.3. Discrepancies between total month's rebates paid may differ from the total calculated in the workbook due to the following reasons: - Not applicable for SCG

1.2.4. EM&V -  

EcoNorthwest, the consultant conducting the evaluations of seven of PG&E’s partnership programs received Energy Division approval to proceed with implementation of its evaluation plan on October 29, 2004. Survey design is proceeding and the revised EM&V project schedule has been reflected in tab 6 of the workbook.

2. Program Challenges 
None

3. Customer Disputes 
None

4. Compliance Items 
PG&E, SCE and SoCalGas filed revised Program Implementation Plans (PIP) and workbooks for this program on June 15, 2004. 

5. Coordination Activities
Coordination activities are detailed in the revised PIP. In addition, all Energy Watch partners have provided Staples Marketing with supplies of informational materials regarding other energy efficiency programs to be handed out at special events scheduled to promote Energy Watch and statewide energy efficiency programs.       
6. Changes to Subcontractors or Staffing 

None
7. Additional Items 
None

Supporting Documentation 

a. Marketing Materials – 

MP3 files of the three, new radio commercials are included with the PG&E monthly report.

b. Point of Purchase Program Documentation –
This program does not have point of purchase activities.

c. Free Measure Distribution Documentation – 
This program does not have free measure distribution.

d. Upstream Incentive Documentation – 
This program does not have upstream incentive documentation.

e. Training Documentation – 

No classes were held in July.

f. Trade Shows and Public Events –
No activity in July 2005.
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