 Program Title: Statewide Residential Home Energy Efficiency Surveys Program

I. Program Overview: 

The Home Energy Efficiency Survey program provides customer specific energy efficiency information for single-family residential customers.  The program employs two delivery channels: Mail-In Surveys, which include targeted direct mailings, and the interactive online survey, which offers convenient results online to provide customers with valuable information to assist them with understanding, controlling and reducing energy use in their homes. 

II. Program Summary

In compliance with Decision (D.) 03-01-038, all accomplishments will apply toward 2003 program targets. 

1. Total program budget =$145,803*

Expenditures to date = $0

* This is the program budget SoCalGas submitted on November 4, 2002 to the Commission.  SoCalGas has submitted on May 12, 2003 its Corrections to Commission Decision (D.) 03-04-055 requesting clarification on the correct program budget.  SoCalGas will update this budget accordingly in the PY 2003 Energy Efficiency Programs Second Quarter Report.

2. Total net demand reduction and energy savings

Not applicable for this information program

3. Total number of customers served during fourth quarter

	
	Mail-In Survey  
	On Line Survey 

	Program Target*
	6000
	N/A

	Actual 
	1,421
	will be reported in 2nd quarter 


*2003 targets were not set for the first quarter.

4. Projected and actual number of units:

Please refer to the program activity tables shown in the corresponding program workbook.

5. Total rebate 

Not applicable to this information program

III. Program Implementation Status 

1. Status of program delivery

In compliance with D. 03-01-038, the 2002 program was extended through the first quarter of 2003. 

2. Customer Enrollment 

The following sample copies of audits were sent to the Commission's Energy Division:

· Mail-in survey - English and Spanish in all four IOU service territories

· Chinese in PG&E, SoCalGas, and SCE service territories, and 

· Vietnamese in SDG&E’s service 

3. Workbook 

Please refer to informational tables shown in the program workbook for details of program expenditures and program activities

4. Training

Customer training is typically not conducted due to the nature of the program.  The energy audits are created in simplified form to help the customer’s complete an energy audit. 

5. Marketing 

	List Pieces
	Quantity
	Method of Delivery
	Number Each Method

	On Line Interactive Survey available on website
	will be reported in 2nd quarter
	www.socalgas.com
	will be reported in 2nd quarter

	Mail In surveys


	1,421
	Direct Mail
	1,421


SoCalGas Web Page 

The SoCalGas website identified below provides a description of the program; lists measures with general specifications and rebate levels; downloadable application forms, audit surveys and the phone number of the Program Manager:

 www.socalgas.com
6. Hard to Reach

First Quarter Hard-To-Reach accomplishments will apply toward 2003 targets. 

IOU’s will work within the Commissions definition of hard to reach customers as defined in the October 2001 Energy Efficiency Policy Manual,
 to actively target one or more of the customer segments for mailing.  In compliance with D. 03-04-055, at least 50% of the following utility mail-in survey targets as defined by the Commission, will be sent to Hard To Reach customers: 

	Utility
	2003 Mail In survey targets
	Hard To Reach mailings

	PG&E
	29,000
	14,500

	SCE
	18,000
	9000

	SCG
	6,000
	3,000

	SDGE
	8,000
	4,000


IV. Program Accomplishments

Statewide First Quarter Activities

· IOU’s  coordinated joint conference calls with the statewide vendor to discuss proposed new statewide pricing structure for mail-in surveys, statewide survey mailing schedule and standard statewide reporting requirements to improve program delivery.

SoCalGas First Quarter Activities

· Program Manager coordinated discussions on implementing an interactive Spanish on-line audit.   SoCalGas will introduce an interactive on-line Spanish audit in 2003.  

· Program Manager worked with internal communications to identify the correct customer demographic to optimize response to the mail in audit.  This research has identified customers in both hard to reach and non-hard to reach areas for mailing.  

 Program Challenges

None

V. Customer Disputes 

None 

VI. Compliance Items

The following list itemizes the various regulatory compliance items issued by the California Public Utilities Commission directly relating to this program.

Decision 03-01-038, Ordering Paragraph 3, states:

To prevent service disruption, we authorize the IOUs whose programs will expire at the end of 2002 to continue those programs through March 31, 2003, using Public Goods Charge collections from that period, in the amounts set forth in the body of this decision.  If the Commission issues a decision on 2003 program applications prior to that time, this “bridge funding” shall expire upon issuance of that decision.  If the IOUs incur expenses in 2003 before the Commission issues this decision, they should track those expenses and account for such expenses in their reports to the Commission on first quarter 2003 program results.  The IOUs can request recovery of these expenditures through their respective PGC energy efficiency balancing accounts.

Response:  

The IOUs continued the 2002 programs through March 31, 2003.  Expenses prior to the issuance of the decision and bridge funding expenditures through March 31, 2003 are reported in each program’s text and Workbook.

Decision 03-01-038, Ordering Paragraph 4, states:

The IOUs shall include the program accomplishments achieved during the bridge funding period toward the cumulative goals of their 2003 programs.

Response:

All accomplishments during the bridge funding period will be included toward the cumulative goals of the 2003 programs.

Decision 03-03-028, Ordering Paragraph 1, states:

To prevent program disruption, we authorize the utilities whose programs expire at the end of 2002 to continue those programs beyond March 31, 2003, using Public Goods Charge collections from associated periods, in the amounts set forth in the body of this decision.

Response:

The IOUs continued the 2002 programs beyond March 31, 2003.

Decision 03-03-028, Ordering Paragraph 2, states:

The utilities are hereby authorized additional bridge funding at a level of 7% a month against the total 2003 utility funding amounts set forth in Decision (D.) 03-01-038 so that the bridge funding, plus funding for new 2003 programs, equal the total amounts described in D. 03-01-038.

Response: 

The IOUs continued the 2002 programs using the additional bridge funding at the level specified.

Decision 02-03-056, states:

50% of all mailed statewide residential Home Energy Efficiency Surveys shall be sent to hard to reach customers.  IOU’s shall develop and make available a Spanish language version of the survey and a version in the most prevalent Asian language in the IOU’s territory for both mailing and web posting within two months of the launch of their survey programs.

Response: 

IOU’s actively targeted hard to reach customers via direct mailing efforts, based on each IOU’s unique marketing strategy.  For SDG&E this occurred in early fall.  IOU’s met the Commission’s mandate for having Spanish and Asian language version surveys available for mailing and web posting within two months of the programs launch date, or June 1, 2002. 
� Residential Hard-to-Reach: Those customers who do not have easy access to program information or generally do not participate in energy efficiency programs due to a language, income, housing type, geographic, or home ownership (split incentives) barrier.  These barriers are defined as:


Language – Primary language spoken is other than English, and/or


Income – Those customers who fall into the moderate income level (income levels less than 400% of federal poverty guidelines), and/or


Housing Type – Multi-Family and Mobile Home Tenants, and/or


Geographic – Residents of areas other than the San Francisco Bay Area, San Diego area, Los Angeles Basin or Sacramento, and/or


Homeownership – Renters





