Program Title: Nonresidential Financial Incentives Program

I. Program Overview 

The Nonresidential Financial Incentives program (NRFIP) is a local program focusing on small to medium nonresidential (commercial and industrial) gas customers.  The program includes technical support, education, training, outreach, contractor referral, bulk procurement, prescriptive rebates and incentives.  

The Nonresidential Financial Incentives program comprises three program elements: 

· The “Purchase-Apply-Receive Rebate” (PARR) prescriptive rebate element is targeted to the very small, small and medium nonresidential core schedule market segments.  The primary focus is prescriptive measures for foodservice type equipment.

· The “Nonresidential Equipment Replacement “ (NRER) incentive element is also targeted to the small and medium nonresidential core schedule market segments.  This element is limited to “kind-for-kind” replacement of old, inefficient commercial or industrial end-use gas-fired technology with higher efficiency alternatives. 

· The “Nonresidential Energy Conservation” (NREC) incentive element is also targeted to the small and medium nonresidential core schedule market segments.  This element provides qualified customers with a financial incentive to implement comprehensive energy saving commercial building envelope or industrial process changes on a unique, site specific, “case-by-case” basis.  

II. Program Summary

Please note that the results in this section are preliminary and will be updated in the 2003 Energy Efficiency Annual Report.

1. Total program budget =  $1,053,740 *

Expenditures to date =  $477,014

* The program budget was revised from the forecast filing in accordance with D.03-04-055 Attachment 1.

2. Total net demand reduction and energy savings

	
	Net Peak kW
	Net kWh
	Net Therms

	Target
	N/A
	N/A
	1,453,639

	Actual
	N/A
	N/A
	141,596

	Committed
	N/A
	N/A
	484,200

	Total Actual and Committed (Recorded)
	N/A
	N/A
	625,796


3. Total number of customers served

Projected: No projections in the Implementation Plan

Actual:  61 applications received 

4. Projected and actual number of units:

Please refer to the program activity tables shown in the corresponding program workbook.

5. Total incentives ($) paid = $70,773

Total incentives ($) committed = $250,839 

III. Program Implementations Status

6. Status of program delivery: 

The PY03 local Nonresidential Financial Incentive program was kicked off after CPUC funding approval on April 17, 2003. 

7. Customer Enrollment:

Copies of the application forms were sent to the California Public Utilities Commission Energy Division.  

8. Workbook:

Please refer to informational tables shown in the program workbook for details of program expenditures and program activities.

9. Training:

This program did not sponsor any external training during the quarter. 

10. Marketing: 

Marketing materials used to promote this program included the following: 

	List Pieces
	Quantity
	Method of Delivery
	# w/Method

	Equipment and efficiency rebates and incentives are back for a limited time only 
	250,000


	March/April bill insert 
	230,000



	Chamber of Commerce publication with NRFIP ad
	300
	Mailed to businesses on Chamber of Commerce mailing list
	300

	Commercial Food Service Equipment Applications (PARR applications)
	400
	US Mail, E-mailed and hand delivered 
	400

	2003 Energy Efficiency Programs and Services for Business Customers
	500
	US Mail and E-Mail
	500



	Equipment and Efficiency Rebates and Incentives are Back for a Limited Time Only Mailer/Brochure
	700
	US Mailed, E-mail and Hand delivered 
	700

	Letter Explaining Program
	1000
	US Mail/Fax
	1000

	Summer Barbeque Vendor Mixer and Seminar Survey & Evaluation 
	150
	US Mail and E-Mail
	150

	Flyer on Food Service Equipment Center “Rebate Program Update 2003” 
	50
	E-Mail and US Mail
	50


· http://www.socalgas.com/ - Southern California Gas Company’s Web home page.

· http://www.socalgas.com/business/cash_for_you/parr.shtml – Southern California Gas’ PARR rebate element of the NRFIP local program for commercial foodservice Web site page.

· http://www.socalgas.com/business/cash_for_you/ic_home.shtml – SoCalGas’s NRER and NREC incentive elements of the NRFIP local program for very small to medium commercial and industrial customers Web site page.

11. Hard to Reach 

SoCalGas’ Nonresidential Financial Incentives local program was not filed with a formal hard to reach target nor did D. 02-05-046 specify a hard to reach target.  SoCalGas remains committed to outreach to hard-to-reach customers in this program.

IV. Program Accomplishments 

SoCalGas relied on the SoCalGas Account Executives to promote this program to nonresidential customers.  Other promotional and delivery vehicles included participation in trade shows, seminars, outreach, and program information on the SoCalGas website.  

SoCalGas had a very successful kick-off “Barbeque Vendor Mixer” at the Energy Resource Center and also participated in another vendor mixer with the Association of Facilities Engineers.  SoCalGas conducted an Energy Efficiency Seminar for the food service manufacturer vendors.  In addition, the SoCalGas Account Executives held approximately 225 one-on-one meetings in person and by phone with their customers. 

V. Program Challenges 

None

VI. Customer Disputes 

None

VII. Compliance Items

The following list itemizes the various regulatory compliance items issued by the California Public Utilities Commission directly relating to this program.
D. 03-04-055, Ordering Paragraph 3 states:
No party shall delay program commencement or preparation pending submission of or Commission action on these plans.

Response:

The PY03 local Nonresidential Financial Incentive program was kicked off after CPUC funding approval on April 17, 2003. 

