Program Title:  Diverse Market Outreach Program (DMOP)

I. Program Overview

The DMOP program is a crosscutting, multi-lingual, multi-cultural, marketing and outreach program that provides residential and business customers with information about the breadth of energy efficiency resources available to improve the energy efficiency of their homes and businesses.  The program promotes the full range of SoCalGas energy efficiency programs as well as other investor owned utility and municipal utility programs, third party energy efficiency programs and energy efficiency financing and funding resources.  Through DMOP, information is provided to customers in a variety of languages, including Spanish, Chinese, Vietnamese and Korean.  DMOP also supports the SoCalGas residential Call Center staff and nonresidential Energy Efficiency InfoCenter (Help Desk) staff by providing information they can relay to customers seeking energy efficiency advice.  A new market segment that was targeted in the third quarter was non-profit organizations and the accompanying new program materials were launched.  

II. Program Summary

1. Total approved program budget = $1,222,000*

Recorded Expenditures
= $ 1,088,952 

(Recorded Expenditures = expenditures + commitments)

*  The program budget has been revised, per ALJ Malcolm's October 10, 2003 ruling, granting replacement of EM&V funds, effectively modifying  D.03-04-055 approved DMOP budget to be consistent with the forecast budget.

2. Total net demand reduction and energy savings

Not applicable for this information program.

3. Total number of customers reached

Projected:  

Commercial: 
    40,000





Residential: 
  200,000

Actual Third Quarter:
Commercial:       41,630





Residential: 
  407,000
4. Total rebate ($) paid:

Not applicable for this information program.

III. Program Implementation Status

1. Status of program delivery

No changes from the approved implementation plan as filed on November 4, 2002 and approved on April 17, 2003 in D.03-04-055.

2. Customer Enrollment

Not applicable. 

3. Workbook

Please refer to the program workbook for details of program expenditures and program activities.

4. Training

All internal training for the Residential DMOP program was conducted in Q1 and Q2; however, two DMOP Program training sessions were held in the third quarter for 12 new Commercial Service Technicians.  They were trained in the delivery of energy efficiency information to C&I customers during customer phone calls.  Three DMOP training sessions were held for 18 multi-lingual bureau Customer Service Representatives.  They were trained in the delivery of energy efficiency information to customers during phone interactions. In addition, a PowerPoint presentation was developed for SoCalGas’ Public Affairs Managers to assist them in delivering DMOP information during civic and cultural events.  (Attachment A).

5. Communications and Outreach

The Communication and Outreach effort is a two pronged effort utilizing Mass Market and Direct Outreach techniques.  

Mass Market efforts during the third quarter included:

1. PRINT ADVERTISING.

a. General Market:  

Print advertisements in community papers that began in June 2003, concluded the last week of July 2003. Copies of the ads were submitted with the Q2 report.

b. Hispanic Market:  

Print ads launched the week of July 14 ran for four weeks with approximately 5insertions per paper in 15-community publications with a total circulation of 1,200,000 supplemented by one week of ten-second radio traffic reports.  Also, in collaboration with Univision’s Statewide Marketing and Outreach Program, a Spanish language e-mail was sent to 117,000 Univision subscribers promoting energy efficiency rebates.

· Attachment B Spanish “Mi Comadre” advertisement.  

· Attachment C list of publications 

· Attachment D Electronic-mail Spanish language promotion

c. Asian Markets (Chinese, Korean, Vietnamese, Japanese & Filipino):  

Print ads launched the week of August 8 ran in 11 newspapers for four weeks with an average of 5 insertions and a total circulation of 26,160.   

· Attachment E Chinese, Vietnamese, Korean versions of the “Grow More Green” advertisement, 

Also, in selected Filipino and Japanese publications, an English energy efficiency ad was run for 4 weeks

· Attachment F   Energy efficiency rebate advertisement

· Attachment G list of publications
2.  Media Relations

a. Press Release 

On July 14, 2003 a news release was issued to targeted newspapers encouraging customers to call SoCalGas’ Spanish language Call Center to request information on energy efficiency and conservation.  A new and innovative “audio news release” was also issued on July 21, 2003 to targeted Spanish language radio.  A radio news story was prepared and placed with targeted radio station formats that accommodate news clips.       

· Attachment H  press release

· Attachment I audio news release script

6. BILL INSERT

In July, a bill insert was sent to all SoCalGas C/I Mass Market customers advising them of the many services offered by the Energy Efficiency InfoCenter.  

· Attachment J July bill insert

4. DIRECT MAIL

40,030 DMOP/Energy Efficiency InfoCenter postcards were sent to targeted hard-to-reach customers during the month of September.  

· Attachment L  InfoCenter postcards

Direct Outreach efforts during the third quarter included:  

1. Community Events 

SoCalGas sponsored and staffed booths at a variety of community events.  At multi-cultural events, bi-lingual booth staffers distributed in-language and English program materials and answered questions about energy efficiency programs.  

	Date
	Event
	Location
	Attendance

	7/7
	Music On Main
	Seal Beach, CA
	2000

	7/12
	Independent Cities Assn. Conference
	Rancho Bernardo
	2500

	7/22
	First Church Of God – Health Fair
	Inglewood, CA
	300

	July 26 
	Energy Efficiency Fair 
	Clinton Elementary School, Garden Grove, CA
	200

	7/30 
	Asian Pacific Community Fund
	
	100

	8/2
	Black Research & Educational Center Meeting
	Gene Autry Museum, Los Angeles
	100

	8/2
	Fiesta Familiar
	Santa Ana Zoo
	1000

	8/15
	Senior Appreciation Lunch
	Los Angeles, CA
	400

	Aug 23&24
	Southern California Native American POW WOW
	Orange County Fair Grounds
	10000

	August 23,24, 30, 31
	African Marketplace 
	Los Angeles Sports Arena
	10000

	Sept 12-14
	Black Business Expo
	LA Convention Center
	75,000

	Sept 18th
	Access City Hall
	LA City Hall
	250

	Sept 20th
	PWS Coin Operated Laundry Show
	Commerce, CA
	700

	Sept 27 &28
	Latino Book & Family Festival
	Los Angeles Convention Center
	10000

	Sept 27th
	Chinese American Construction Professionals
	Alhambra, CA
	3000

	Sept 30th
	Non-Profit 

Organization Workshop
	Energy Resource Center, Downey, CA
	16


2. Small Group Presentations 

DMOP continued to deliver its successful bi-lingual presentations and workshops that promote the concept of energy efficiency and programs available to the residential customer, The innovative and successful collaboration with the  University of Southern California’s Sustainable Cities Program was continued with 11 presentations of We’re All in This Together: Sustainability Starts at Home.  SoCalGas’ Public Affairs team also delivered energy efficiency presentations to special interest groups and key community leaders.

SoCalGas/DMOP is very pleased to announce the development and launching of a new, specialized outreach targeted to non-profit groups.  New marketing material has been developed that educates the non-profit business regarding the variety of programs available and ways they can operate in a more energy efficient manner, thus reducing their energy costs.  In addition, a Non-profit Energy Efficiency Seminar was held at the ERC on Sept. 30th.  Seventeen attendees from various non-profit agencies attended and were provided this information and material.  David Casentini, project manager for D&R International, an energy and environmental consulting firm working on behalf of the EPA’s Energy Star programs was the primary speaker.  He advised the attendees of Energy Star based approaches and technical tools which can help accelerate energy efficiency gains and efficiency program cost effectiveness.  The attendees were also provided information on SCG’s EE InfoCenter, rebate programs, Energy Analysis programs, additional EE seminars and equipment programs available through SCG’s Energy Resource Center, and various income qualifying programs such as the Direct Appliance Program and California Alternate Rates for Energy.

	Date
	Group 
	Location
	Attendance

	7/12
	Montebello Housing New Homebuyers Presentation (Spanish) USC
	Montebello, CA
	15

	7/12
	LA Neighborhood Housing Services New Homebuyers Presentation USC
	Los Angeles, CA
	40

	7/19
	LA Neighborhood Housing Services New Homebuyers Presentation (Spanish) USC
	Los Angeles, CA
	25

	7/26
	Montebello Housing New Homebuyers Presentation

 (Spanish) USC
	Montebello, CA
	20

	8/2
	LA Neighborhood Housing Services New Homebuyers Presentation USC
	Los Angeles, CA
	25

	8/9
	New Economics for Women Homebuyers Seminar (presentation) USC
	Los Angeles, CA
	20

	8/9
	Los Angeles Neighborhood Housing Services New Homebuyers Presentation (Spanish) USC
	Los Angeles, CA
	30

	8/23
	New Economics for Women Homebuyers Seminar (presentation) (Spanish) USC
	Los Angeles, CA
	20

	9/6
	Los Angeles Neighborhood Housing Services New Homebuyers Presentation USC
	Los Angeles, CA
	25

	9/11
	Los Angeles Neighborhood Housing Services New Homebuyers Presentation USC
	Los Angeles, CA
	15

	9/13
	Los Angeles Neighborhood Housing Services New Homebuyers Presentation USC
	Los Angeles, CA
	20

	9/30
	Seminar for Non Profits
	ERC, Downey, CA
	17


3. Mobile Energy Workshops
 Mobile Energy Workshops (MEWs) provide energy efficiency program and resource information to small and medium hard-to-reach businesses customers.  For customer convenience, Mobile Energy Workshops are set up within short walking distances of targeted customers and are operated during regular business hours.   As part of the outreach effort to hard to reach customers, SoCalGas proposed to conduct 160 Mobile Energy Workshops in 2003.  

SoCalGas conducted 54 Mobile Energy Workshops during the third quarter of 2003.  639 hard to reach customers participated in these workshops, receiving information on how to reduce their utility bills as well as information regarding energy efficiency rebates and financing for purchasing energy efficient equipment. This brought the YTD total of MEWs to 167, with 2,010 businesses participating, an additional 7 workshops more than the initial goal.  

4. Marketing Collateral
A redesigned DMOP/Energy Efficiency InfoCenter brochure was finalized and 13,500 were printed during August (Attachment M).   Public Affairs Managers requested more than 10,500 for distribution at various civic and community events.  These brochures were also distributed at various outreach events during Q3.

A Non-Profit version of the DMOP/EE InfoCenter brochure was also developed and printed during Q3 (Attachment N).  This brochure will be distributed through direct mail and at Non-Profit oriented seminars.  300 Commercial Care Non-Profit customers were sent copies of the brochure along with an invitation to attend the initial Non-profit Energy Efficiency seminar, which was held at the ERC on Sept. 30th.

1600 Customized Energy Efficiency Information Packets were distributed during Q3 2003.  These were distributed through interactions created by the Mobile Energy Workshop, Energy Efficiency InfoCenter, and distribution by a third party.  This brings the YTD total of Energy Efficiency Information Packets distributed to HTR customers to 3,242.

5.  Energy Efficiency InfoCenter  AND Call Center 

The Energy Efficiency InfoCenter (EEIC) provides commercial customers energy efficiency information to regarding SoCalGas’energy efficiency programs as well as for all utility, municipalities, and third party contractors serving customers in the SoCalGas service territory.  The EEIC received 203 phone contacts during the third quarter of 2003, bringing the YTD total to 777. 

6.  Hard to Reach (HTR) 

In compliance with Decision (D.) 03-01-038, all hard-to-reach accomplishment will apply toward 2003 targets.

Goal:  Outreach efforts in 2003 to residential customers will reach at least 200,000 households, representing approximately 10 percent of the hard-to reach residential sector.

Status:  203,000 HTR residential customers participated in various DMOP programs during Q3 2003.

Goal:  Outreach efforts in 2003 to commercial customers will reach at least 40,000 businesses, representing approximately 20 percent of the hard-to-reach commercial sector.

Status: 41,630 HTR Commercial and Industrial Customers participated in DMOP programs during Q3 2003

IV. Program Accomplishments *   

As noted above in detail under Communication and Outreach, marketing materials have been updated and design of new material is underway.  Outreach into the community has continued, unabated from 2002, at numerous large and small community events and at several small group presentations.  The Energy Efficiency InfoCenter and Call Center representatives continued to be available to respond to customer inquiries regarding energy efficiency programs available through SoCalGas or other entities.  The initial non-profit seminar was a success with 17 people from various non-profit agencies in attendance.  During the seminar several attendees expressed their surprise and gratitude that SCG would provide so much information specifically for their market segment.  

* In compliance with Decision (D.) 03-01-038, all accomplishments will apply toward 2003 program targets.
V. Program Challenges 

None to report.
VI. Customer Disputes

None to report.

VII. Compliance Items

None

List of DMOP Attachments 

Attachment A
Presentation “Energy Efficiency Programs and Services for Business Customers” (a Power Point presentation)

Attachment B
Spanish advertisement “Mi Comadre” (English translation attached)

Attachment C
List of Spanish language publications

Attachment D
Spanish energy efficiency promotion


Attachment E
“Grow More Green” advertisement/Chinese, Vietnamese and Korean languages (English translation attached)

Attachment F
Residential Energy Efficiency ad for Japanese and Filipino newspapers

Attachment G
List of Asian publications

Attachment H

Spanish press release (English translation attached)

Attachment I 

Audio news release script

Attachment J

July bill insert

Attachment L 

InfoCenter postcard

Attachment M

Updated InfoCenter brochure

Attachment N

Non-profit focused InfoCenter brochure.

