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1. Program description:
New, local, cross-cutting program to support all sectors: Residential, Non-Residential, New-Construction and Third Party Programs.  This program was created to increase customer understanding of Southern California Gas Company’s (SoCalGas) energy efficiency portfolio and make adoption of energy efficiency measures and practices easier.
2. Administrative activities (describe):
Routine monthly administrative activities could include but are not limited to 
the following activities:  Project tracking and review of prospective projects, coordination, contract management, responding to customer inquiries and concerns, planning of future marketing events, and managing of program budgets and expenditures. 
3. Marketing activities (describe):
· During the first quarter 2007, SoCalGas continued to create information and outreach materials to promote the benefits of natural gas energy efficiency to residential and business customers.  
· Worked with program management team in expanding Express Efficiency program portfolio to include ½” and ¾ pipe insulation. Expanded insulation measures that will be promoted via Commerial & Industrial (C&I) Vendor Participation Program (VPP). The program and marketing efforts proved highly successful in promoting Express Efficiency measures (i.e., steam traps) through midstream/upstream vendors.  This effort and channel successfully increased program participation among smaller, hard-to-reach business customers.  Initiative set to launch in the second quarter 2007.
· Express Efficiency and Commercial Food Service Rebate applications were revised to include expanded measures, third party payment release and revised Terms & Conditions.  New applications were made available via www.socalgas.com (pdf file format) and distributed in hard copy.  Also updated Qualified Food Service Equipment list to reflect additional models which now qualify for EE rebates.
· Created new marketing Fact Sheets promoting On-Bill Financing and re-designed Savings By Design programs.  Materials were distributed via pdf file format to staff and on www.socalgas.com.  Materials were also made available in printed format.  
· Distributed over 1,250 “Customer Welcome Kits” to new C&I customer accounts.  Materials promote SCG services for business, rebate/incentives, EE tips, safety, etc.

· Collaborated with Statewide M&O team/Flex Your Power in developing Baseline Tracking Study parameters and creative concept for ’07 statewide marketing campaign slated to launch in mid-June and run through September.  
· The Gas Company’s Residential e-newsletter promoted the online Home Energy & Water Survey and paperless billing in January.  Sent to 52k customers; Over 16k ‘opened,’ over 3.3k ‘clicked through links – 8.08%.’

· The Gas Company’s Food Service e-newsletter promoted Food Service Equipment Rebates and EE Training in January.  Sent to 3.5k customers; 512 e-newsletters ‘opened,’ 113 customers ‘clicked through links – 9.19%.’

· New, SoCalGas e-Newsletter entitled “ERC Connection” targeting commercial and industrial contractors (HVAC, etc.) launched in February 2007.  Content promotes ERC facility, Express Efficiency rebates and training/seminars.  Newsletter was distributed to approx. 7,200 contractors and business professional within SCG’s service territory.

· The Gas Company’s C&I Business e-newsletter promoted the Grant Program and EE rebates/incentives in March.  Sent to 1,600 customers; 572 e-newsletters ‘opened – 35.74%,’ 120 customers ‘clicked through links – 7.50%.’

· The Web site promoted Residential Rebates, HEES and efficiency tips, C&I Energy Audits, C&I Rebates and Incentives.

· In addition, SoCalGas press releases and external media efforts resulted in 197 EE media placements/articles on The Gas Company’s energy efficiency programs were placed and tracked.  Energy efficiency media activity included:

· Chino Valley Business, Farm News, Experience La Habra, California Farmer, KVCR Radio Interview (San Bernadino), Newport Beach Business, Torrance Mag & Visitor’s Guide, La Opinion, Mid Valley News, The Tribune (SLO) etc. Q1, 2007 – The Gas Co Offers Businesses $10M in Energy Rebates/Incentives – promoting rebates/incentives for business.
· Arcadia Weekly, Monrovia Weekly, Core Media Group, Desert Sun, Monterey Park Comet, Mission Viejo News, Wyvernwood Chronicle, Northeast Sun etc.  Q1, 2007 - Gas Company Boosts Energy Rebates (residential).
· KABC TV & KNX Newradio, February 23, 2007 - Fuel Cell Power Plant at Cal State Northridge.
· Pasadena Star News, San Gabriel Valley tribune, Whittier Daily News, March 28, 2007 - Seminar to Focus on EE (Rebates/Incentives) – promoting SCG’s 2nd Annual Energy Efficiency Expo – Downey, CA – 4/17/07.
· Advertorials were developed and placed in the La Opinion Hispanic newspaper.  In February, placed an advertorial promoting The Gas Company’s $3.7M available in residential rebates – advertorial featured customer success story: Jose Escamilla of Chatsworth. SoCalGas also placed an advertorial in Indoor Comfort News’ Q1 issues. The advertorial, targeted to HVAC professionals. promoted SCG’s ERC facility, NATE Certification Training, residential rebates and EE tips.
· Save the Date invitations promoting SCG’s 2nd Annual Energy Efficiency Expo for Business Customers were sent to 8,000 new C&I customers in Q1.  
4. Direct implementation activities (describe):
Through Delivery Channel Innovation, The Gas Company participated in 21 community events targeting residential customers, and 16 business events during the 1st quarter. At these events, 14,950 residential energy efficiency brochures, and 26,951 business energy efficiency brochures were distributed to customers.  In addition, 634 email opt-ins were collected so that we can follow-up with customers over time with energy efficiency messages via email.

· Promoted energy efficiency and C&I programs on 2/14 at VIP No Region (Central Valley) customer business event in conjunction with the Ag Show which promoted Save Energy. Save Money.  Over 250 business owners/professionals attended the event.

· Promoted residential energy efficiency, rebates and EE tips at “Residential Home Shows/EE Awareness Events.”  Events were held in Orange County, Indio, San Bernadino.  
· Promoted residential energy efficiency, EE tips, rebates, safety and HEES at the Ag Show, Tulare, CA – 2/13 to 2/15/07.  Approximately 200,000 people attended this event. 
· During Q1 promoted residential/business energy efficiency, EE tips, rebates, and safety at minority (hard-to-reach) outreach events including: African American Bus Expo, Woman’s Conference, Black Women’s Bus Expo, LA Urban League Community Services, Santa Clarita Seniors Event, Cherry Blossom festival.   Over 11,000 people attended this event. 

5. Program performance/program status (describe):
The program is exceeding expectations and bringing more attention 
to The Gas Company’s energy efficiency programs than ever.  The recently launched “Energy Efficiency” section at www.socalgas.com/energyefficiency continues garner increase web traffic and has rapidly become one of the top 20 most viewed pages on the Website attracting 26,544 visits during Q1.  
6. Program achievements (non-resource programs only): 
Described above.
7. Changes in program emphasis, if any, from previous quarter (new program elements, less or more emphasis on a particular delivery strategy, program elements discontinued, measure discontinued, budget changes, etc.).
 None
8. Discussion of near-term plans for program over the coming months (e.g., marketing and outreach efforts that are expected to significantly increase program participation, etc.):
During Q2, continue to update energy efficiency communication materials as needed to reflect program modifications. We will heavily promote our EE portfolio to many of our largest C&I customer at SCG’s 2nd Annual EE Expo (4/17).  We will continue to refine and expand our industry specific energy efficiency materials and outreach including our targeted e-Newsletters and our midstream and upstream marketing.  In addition to rebates, Residential I&O will focus on promoting our HEES joint-utility survey with Edison and will promote a new “Customer EE Kit” containing aerators & a shower head.  We’ll also be targeting multifamily residential complexes and owners for on-site EE events including: condo and seniors complexes.  We’ll also test and evaluate post campaign metrics for more innovative delivery channels including online banner ads and Google searches.  Streaming “Success Story” videos will be in place in both high-res and low-res viewing formats on socalgas.com and will be linked from e-Newsletters.  We will develop a suite of materials targeted to food service professional which can be delivered via email.
9. Changes to staffing and staff responsibilities, if any:
A Market Advisor, to be added to team on 4/07/07.  This person will “back-fill” the open position working with C&I customer segment(s) made when the previous Market Advisor was promoted to Information & Outreach Supervisor on 2/06/07.
10. Changes to contracts:
None
11. Changes to contractors and contractor responsibilities, if any:
None

12. Number of customer complaints received:
None

13. Revisions to program theory and logic model, if any

None
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