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1. Program Description:

Custom Language Efficiency Outreach (CLEO) - CLEO is a local, highly targeted residential and small commercial, energy efficiency marketing, outreach, education and training Program that targets the hard-to-reach, Vietnamese, Indian, Chinese and Korean, (VICK) speaking residential and small business commercial customers of Southern California Edison (SCE) and Southern California Gas Company (SCG). This offering is an element of the SCE Education, Training and Outreach Program.  The CLEO program will target joint SCE and SCG customers in demographic belts in Los Angeles, San Bernardino and Orange Counties with a high concentration of ethnic Asian customers.

CLEO is a ‘Non-Resource’ program with no energy saving goals.  However, the program, whenever possible, will provide a closure to the energy information by encouraging implementation of the energy efficiency measures.

2. Administrative Activities:

· CLEO –

· CLEO team and Program managers from SCE and SCG met on April 11th and on May 16th to discuss and resolve specific program issues. Program goals, accomplishments, future plans for the television spots, and the CLEO web site (www.cleosave.com) layout were discussed.

· The English, Vietnamese and Chinese versions of the CLEO brochures, the seminar handout and cover, the radio and newspaper spots, and the seminar feedback questionnaires were printed.

· CLEO generated and submitted over 750 Home Energy Efficiency Survey (HEES) (Energy 5) to SCG for review and approval. These surveys were collected at the CLEO seminars.

· CLEO’s highly successful seminar series in Chinese and Vietnamese languages continue to exceed expectations. In line with our philosophy of ‘No Customer Left Behind’ CLEO will actively enroll customers calling the CLEO toll free hotlines. CLEO has a goal to conduct 75 In-Language seminars with the goal of reaching 3,750 in-language customers.

3. Marketing Activities:

· CLEO –

· CLEO introduced its program goals to the staff of the One-Stop Center in Irvine. CLEO also contacted and met with other community organizations in an effort to network and partner with them. The groups included the South Coast Chinese Cultural Center (SCCCC), Nguoi Viet Daily News, the Fullerton Senior Center, the Casa Santa Maria Apartments, and Sarang Adult Day Health Center.

· The Cities of Monterey Park and Rosemead have invited CLEO to present its program materials on local access television and in their monthly newsletters. CLEO is also coordinating with the Cities of Westminster and Garden Grove to form an energy partnership for outreach to the ethnic communities. CLEO program information will be shared over local networks and newsletters. 

· CLEO worked with the city of Garden Grove to promote its seminars on local access channels of the following cities: 
· Garden Grove

· Huntington Beach
· Midway City
· Fountain Valley
· Rossmoor
· Westminster
· Stanton
· Orange
· Cypress
· La Palma
The seminars were promoted on the program “This Week in Garden Grove” as well as on the bulletin board. “This Week in Garden Grove” and the bulletin board announcement will also be available on the Adelphia Cable System.

4. Direct Implementation Activities:

· 
CLEO –
· CLEO launched a marketing blitz on Chinese and Vietnamese media. A total of 180 spots were aired in Chinese and Vietnamese newspapers, radio and television stations.

· CLEO organized a series of Chinese language seminars at the Lincoln Plaza hotel in Monterey Park. Those in attendance included the Mayors and Council Members from Rosemead, Monterey Park and others.  The participants of the seminars were asked to complete a feedback survey about their experience with the CLEO Program.

· CLEO organized a series of five Vietnamese language seminars at the Nguoi Viet Daily News office in Westminster. Over 250 customers attended these seminars. The Mary of Garden was in attendance. CLEO offered a total of ten Chinese seminars and two Korean seminars.

· The CLEO Seminars have resulted in over 650 completed HEES surveys to date. (Goal 2,000 HEES Surveys) 

5. Program Performance/Program Status:

· Custom Language Efficiency Outreach (CLEO) 
( Program is on target

⁬ Program is exceeding expectations

⁬ Program is falling short of expectations
CLEO has started the initial marketing and implementation of the program. CLEO has completed 34% of its goals. CLEO is on track to meet the overall program goals.

6. Program Achievements (non-resource programs only):

· CLEO –CLEO’s marketing and implementation of the program is in full swing. CLEO has attended offered seventeen (17) seminars (ten Chinese, five Vietnamese and two Korean) and completed six hundred and fifty six (656) HEES surveys. In addition, CLEO launched a media blitz by airing one hundred and twenty three (123) spots in the Chinese media and sixty three (63) spots in leading Vietnamese media. 

7. Changes in program emphasis, if any, from previous quarter (new program elements, less or more emphasis on a particular delivery strategy, program elements discontinued, measure discontinued, budget changes, etc.)

· 
CLEO –
· None reported
8. Discussion of near-term plans for program over the coming months (e.g., marketing and outreach efforts that are expected to significantly increase program participation, etc.)

· CLEO –
· CLEO will offer interactive seminars to the VICK-Vietnamese, Indian Chinese and Korean communities encouraging customers to ‘save energy, save money and save the environment’. CLEO will continue to partner with local cities and offer free energy saving seminars. CLEO will offer a series of seminars at various community organizations to Korean and Indian community members. CLEO will participate in upcoming community events such as the Indian Independence day celebrations and the Orange County Korean festival in addition to the Chinese Harvest Moon festivals.

9. Changes to staffing and staff responsibilities, if any

· 
CLEO –
· None reported
10. Changes to contracts, if any

· 
CLEO –
· None reported 

11. Changes to contractors and contractor responsibilities, if any

· 
CLEO –
· None reported

12. Number of customer complaints received

· 
CLEO –
· None reported
13. Revisions to program theory and logic model, if any

· 
CLEO –
· None reported
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