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1. Program description:
The Southern California Gas Company (SoCalGas) Home Energy Efficiency Survey (HEES) program is a statewide residential audit program that provides residential customers the opportunity to participate in a Mail-In, Online, and 
In-Home energy analysis of their home.  The primary intent of the program is to increase customer awareness of energy efficiency opportunities and prompt participation and greater crossover with the energy efficiency rebate programs.
2. Administrative activities:
Routine monthly administrative activities include but are not limited to the following activities:  manage and track current survey program in production, manage and develop new survey program, contract management, respond to customer inquiries and concerns, plan future marketing events, and manage program budgets and expenditures. 
Additional administrative activities included:

· Continue to refine the customer participation process especially for Online HEES, program design, and market activity.
· Coordination with KEMA Services, Inc. (survey vendor), Southern California Edison (SCE), Los Angeles Department of Water and Power (LADWP), Golden State Water Company (GSWC), third party groups (e.g. PACE, CLEO, and CEP), and other market participants to maximize funds in order to reach program goal.
3. Marketing activities:
· Promoted the Online HEES at the L.A. County Fair. Offered a $5.00 Starbucks Coffee gift card to SCG customers who completed the survey at the fair.
· Continuing efforts between Single Family Rebate (SFR) Program and HEES.  HEES continuing to leverage SFR low-flow showerheads and faucet aerators as Home Energy Efficiency Kit gifts to Online and Mail-In HEES participants.

4. Direct implementation activities:
· The Online HEES continues to be a successful delivery channel in the joint marketing of our energy efficiency resources to SoCalGas and Edison customers. 
· The Korean In-Language HEES website has been approved by Edison and is pending SoCalGas approval.  Working with vendor and Edison to launch the Vietnamese and Chinese In-Language websites.
· Received approval to begin integrating Online HEES with My Account.  Meeting regularly with internal IT staff to execute the integration plan in 1st quarter 2008.
· Vendors have begun delivering EE Kits to customers after they have completed an In-Home HEES.

· Mail-In HEES distribution of 19,000 to English targeted customers to joint SoCalGas and LADWP territory.  

· Mail-In HEES distribution of 22,734 to In-Language targeted customers (Chinese, Spanish, Korean, and Vietnamese) to joint SoCalGas and Edison territory.
· Mail-In HEES distribution of 49,403 to English targeted customers to joint SoCalGas and Edison territory.

· Mail-In HEES distribution of 19,266 to English targeted customers to SoCalGas and municipalities territories.

· The response rate for the various Mail-In HEES efforts was highest in the Asian language sectors:  12.6% for Chinese, 10% for Korean, and 9.3% for Vietnamese.  The English language response rate averaged 4.5%.  
· SoCalGas fulfillment house assembled, packaged, and mailed out 2,351 EE Kits to Online and Mail-In HEES participants for SCG Only customer marketing efforts.

· Customers completed the Online HEES at the Los Angeles County Fair booth. In addition, many customers signed up for the free EE-kits.
5. Program performance/program status:
 FORMCHECKBOX 
  Program is on target

 FORMCHECKBOX 
  Program is exceeding expectations

 FORMCHECKBOX 
  Program is falling short of expectations

Explain:

· SoCalGas new Online HEES is continuing to perform exceptionally strong.  It has met its three year goal. 
· SoCalGas In-Home HEES shows an increase in surveys for the third quarter; however, the Online HEES will continue to supplement the overall HEES goal. 
· SoCalGas Mail-In HEES is improving significantly since targeting In-Language customers in the Chinese, Korean, and Vietnamese sectors.  It has reached 63% of the total 2006-2007 Mail-In survey goal. This percentage has doubled since last quarter.
· The overall SoCalGas HEES performance is exceeding its annual target. By end of 2007, the three year projection is at 85% .
6. Program achievements (non-resource programs only): 

· 15,721 SoCalGas Online HEES completed.  (Met three year goal.)
· 1,204 SoCalGas In-Home HEES completed

· 7,927 SoCalGas Mail-In HEES completed

7. Changes in program emphasis, if any, from previous quarter (new program elements, less or more emphasis on a particular delivery strategy, program elements discontinued, measure discontinued, budget changes, etc.):
SoCalGas has been working with Edison on obtaining approval for a Direct Installation Agreement for EE kit hardware to be installed by Energy Services Representatives while they are in the customers’ homes during the survey.  This direct installation of the hardware will assist customers with the proper installation of the low-flow showerheads and faucet aerators and will increase the realization rate for reportable therm savings.  

8. Discussion of near-term plans for program over the coming months (e.g., marketing and outreach efforts that are expected to significantly increase program participation, etc.):
· The launching of the Chinese In-Language website is expected to generate an increased response rate for this customer segment since the Mail-In HEES has shown a higher than average response rate.
· The Korean and Vietnamese In-Language websites should be available by the end of fourth quarter.
· Continued work with 3rd Party Ethnic Outreach Group to promote In-Home In-Language HEES. 

9. Changes to staffing and staff responsibilities, if any:
A new HEES program manager was hired after the promotion of the move of the previous manager to another program.
10. Changes to contracts:
Contract with the HEES vendor is in the process of being updated to include the installation of EE kits during the In-Home surveys.
11. Changes to contractors and contractor responsibilities, if any:
None.
12. Number of customer complaints received:
None.
13. Revisions to program theory and logic model, if any:
None.
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