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1. Program Description:

Custom Language Efficiency Outreach (CLEO) - CLEO is a local, highly targeted residential and small commercial, energy efficiency marketing, outreach, education and training Program that targets the hard-to-reach, Vietnamese, Indian, Chinese and Korean, (VICK) speaking residential and small business commercial customers of Southern California Edison (SCE) and Southern California Gas Company (SCG). This offering is an element of the SCE Education, Training and Outreach Program.  The CLEO program will target joint SCE and SCG customers in demographic belts in Los Angeles, San Bernardino and Orange Counties with a high concentration of ethnic Asian customers.

CLEO is a ‘Non-Resource’ program with no energy saving goals. However the program, whenever possible, will provide a closure to the energy information by encouraging implementation of the energy efficiency measures.

2. Administrative Activities:

· CLEO team and program managers from SCE and SCG met in person and over teleconference meetings to discuss and resolve specific program issues. Program goals, accomplishments, challenges, future plans for the television spots, and the CLEO web site (www.cleosave.com) layout were finalized.

· CLEO’s highly successful seminar series in Chinese and Vietnamese languages continue to exceed participation expectations. In line with our philosophy of ‘No Customer Left Behind’ CLEO will actively enroll customers calling the CLEO in-language toll free hotlines.

3. Marketing Activities:

· CLEO continued its networking efforts with other community organizations that serve the VICK community. These organizations included FIA – Federation of Indian Americans in Artesia, faith based organizations, as well as multiple organizations within the Korean community. CLEO also continued coordinating with local language schools for its student art contest. 

· CLEO aired in-language spots on newspapers, television and radio in both Chinese and Vietnamese media. The focused marketing blitz promoted the CLEO seminars held at the Lincoln Plaza hotel in Monterey Park and the Nguoi Viet Daily News office in Westminster.  A combined total of 60 Radio Spots, 67 Newspaper Advertisements and 60 Television spots on Chinese and Vietnamese media, conveyed CLEO’s program information and encouraged customers to call the toll free numbers for seminar registration. The media spots generated an overwhelming response and exceeded seminar attendance expectations.

· Program administrators continued in their efforts to contact and network with local Adult Day Health Care - ADHC's and community organizations in an effort to partner with them in reaching out to local VICK communities. 
· CLEO participated in the Indian Independence day celebrations with a Booth at the two festivals hosted by the two premier Indian organizations of Southern California namely the Federation of Indian Americans (FIA) and UFIA-United Federation of Indian Americans. CLEO also continued to coordinate with local language schools for its student art contest. The response to the art contest has been very encouraging.

· September marks the advent of the harvesting season in Chinese and Vietnamese culture, In China and Vietnam that were primarily agricultural economies; the harvesting time was eagerly anticipated and rejoiced. The local Chinese and Vietnamese celebrate the Harvest Moon festival with a community gathering, with various cultural activities, songs, music and dance. The Chinese celebrations were hosted at the Puente Hills Mall on the 15th and the 16th of September. A second celebration sponsored by KSCI TV was held at the Arcadia County Park on Sunday the 23rd of September. Both the Booths had good attendance and the CLEO staff completed over 350 HEES surveys at these Booths.

· The Vietnamese celebration is an annual family oriented festival. It's targets families and specifically Vietnamese children under sixteen; Hong Bang a non-profit Vietnamese organization organizes the festivities. The event took place on September 22nd  and 23rd at the Bolsa Grande High School in Westminster, CA. The festivities included music, rides, talent show contest, fashion design contest, Vietnamese spelling bees, best homemade lantern contest, Vietnamese food court area and the lantern parade. The CLEO booth offered the short HEES survey with accompanying energy efficient giveaways such as CFL’s and LED Nightlights. School children were encouraged to enroll in the drawing contest for schools.
· CLEO also continued to coordinate with local language schools for its student art contest. The response to the art contest has been very encouraging. Over 300 students have participated in the art contest.

· CLEO has received invitations from the Cities of Monterey Park, Rosemead, Garden Grove and Norwalk to offer energy saving seminars.

4. Direct Implementation Activities:

· Program implementers met with managers of various ADHC’s to discuss CLEO seminars.

· On July 11th, the CLEO Program held a Chinese language seminar at the Arcadia ADHC. Registration was held on the same day of the seminar. There were over 100 customers in attendance, including staff members. 
· On July 14th and 15th, the CLEO Program held a series of Chinese language seminars at the Lincoln Plaza Hotel in Monterey Park. Over 250 customers were in attendance. 
· CLEO Program implementers organized a Vietnamese language seminar at the Acacia ADHC in Garden Grove on July 19th. There were over 50 people in attendance including staff members. 
· CLEO Program implementers also held a series of Vietnamese language seminars at the Nguoi Viet Daily News office in Westminster on July 21st and 22nd. There were over 210 customers in attendance. 
· On August 4th, the CLEO Program held a Chinese language seminar at the Best Western hotel. Registration was held on the same day of the seminar. There were over 115 customers in attendance. 
· On August 11th and 25th, the CLEO Program set up a colorful Booth at the Indian Independence day celebration in ‘Little India’ a segment of the city of Norwalk. The celebration attracted over 5000 customers.

· On September 5th CLEO offered two seminars at the Lotus Blossom ADHC. The seminars were attended by 93 of the center’s members.

· On September 11th CLEO offered two seminars at the Joyful ADHC in Rowland Heights. The seminar was attended by 72 of the centers members.

· CLEO attended
 the Chinese Harvest Moon festivals organized at the Puente Hills Mall and in Arcadia by YES marketing and KSCI television. A total of 400 HEES surveys were completed at these Booths. SCE and SCG program managers attended these Booths.
· The short version of HEES were collected at each of the seminars and community Booths, Over 800 new HEES Surveys were submitted to SCG for evaluation. CLEO has received an approval for an additional 616 HEES surveys from SCG. Total 
HEES Surveys completed through Q3-2007 is 1,541 (77% of goal)

5. Program Performance/Program Status:

( Program is on target

⁬ Program is exceeding expectations

⁬ Program is falling short of expectations

CLEO has aggressively launched the marketing and implementation of the program. CLEO is on track to meet and exceed the overall program goals. CLEO has enrolled over 890 Chinese and Vietnamese customers while presenting 20 seminars. Cumulatively CLEO has completed over 62% of its overall goals.
6. Program Achievements (non-resource programs only):

· Year to date (YTD) CLEO has completed and received approval from SCG for 1541 HEES surveys - 77% of program goal, participated in 10 community events Booth – 67% of program Goal, offered 42 seminars with a overall attendance of more than 2000 customers – 56% of program goals and offered over 420 spots on radio, newspaper and television – 58% of media goals. The program continues to build significant community relations and brand recognition.

7. Changes in program emphasis, if any, from previous quarter (new program elements, less or more emphasis on a particular delivery strategy, program elements discontinued, measure discontinued, budget changes, etc.)

· None reported

8. Discussion of near-term plans for program over the coming months (e.g., marketing and outreach efforts that are expected to significantly increase program participation, etc.)

· CLEO will offer interactive seminars to the VICK-Vietnamese, Indian Chinese and Korean communities encouraging customers to ‘save energy, save money and save the environment’. CLEO will continue to partner with local cities and offer free energy saving seminars. CLEO will offer a series of seminars at various community organizations to Korean and Indian community members. CLEO will participate in upcoming community events such as the Chinese and Vietnamese New Year festivities. CLEO’s seminars have created considerable goodwill and a Monterey Park Council Member referred the program to the Lotus Blossom ADHC. The Arcadia ADHC to its sister ADHC in Rowland Heights has also referred CLEO for seminars. These seminars are scheduled for November. The referrals authenticate the community branding and the appreciation for CLEO program offerings.

· CLEO plans to offer in-home, in-language HEES surveys to the Chinese, Vietnamese and Korean communities.  

9. Changes to staffing and staff responsibilities, if any
· None reported

10. Changes to contracts, if any

· None reported
11. Changes to contractors and contractor responsibilities, if any

· None reported

12. Number of customer complaints received
· None reported

13. Revisions to program theory and logic model, if any

· None reported
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