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1. Program Description:
The Advanced Home Program, offered by Southern California Gas Company, promotes a comprehensive residential new construction concept with a focus to reduce carbon emissions through sustainable design and construction. Through a combination of education, design assistance and financial support, the Program works with the building and related industries to exceed compliance with the California Code of Regulations, Title 24, Part 6, 2005 Building Energy Efficiency Standards for Residential and Nonresidential Buildings (Standards), to prepare builders for changes to the Standards and to create future pathways beyond compliance and traditional energy savings objectives. Participation is open to single family and low and high rise multiple family residential new construction.

The Program offers two methods of participation, a performance based approach and a prescriptive based approach. The performance approach increases the overall energy efficiency of the project to 15% or greater than compliance with the Standards as detailed in the compliance models.

The prescriptive approach addresses specific individual elements that support changes in the Standards, improve the construction and comfort of residential dwelling units and increase energy efficiency in new construction.

The Advanced Home Case Studies Program will target projects in a demonstration project venue that explores the evaluation and incorporation of many of the following elements.

· Sustainable project sites

· Increased levels of energy performance

· Water efficiency

· Materials and resource, waste reduction and efficient use of materials

· Indoor environmental quality

2. Administrative Activities:
Administrative activities include general program management, reporting, budget planning and program tracking
3. Marketing Activities:
Marketing activities include direct and indirect program promotion that includes developing of program collateral materials and delivery, program presentation at training classes and conference presentations.

4. Direct Implementation Activities:
Direct implementation activities include presentations to potential program participants, program enrollment, qualification, verification and incentive processing.

Southern California Gas Company’s program is principally promoted to the building industry through direct contact by a team of account executives. 
5. Program Performance/Program Status:
 FORMCHECKBOX 
  Program is on target

 FORMCHECKBOX 
  Program is exceeding expectations

 FORMCHECKBOX 
  Program is falling short of expectations

Explain:

Program is on target to achieve energy savings goals.

6. Program Achievements (non-resource programs only:
NA

7. Changes in program emphasis, if any, from previous quarter (new program elements, less or more emphasis on a particular delivery strategy, program elements discontinued, measure discontinued, budget changes, etc.):
None.
8. Discussion of near-term plans for program over the coming months (e.g., marketing and outreach efforts that are expected to significantly increase program participation, etc.):
Future plans for the demonstration projects is to hold design charettes to determine the potential changes that could be made to incorporate the program’s philosophy.
9. Changes to staffing and staff responsibilities, if any:
None.
10. Changes to Contacts:
None.
11. Changes to Contractors and Contractor Responsibilities:
None.
12. Number of Customer Complaints Received:
None.
13. Revisions to Program Theory and Logic Model:
None.
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